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Abstract— The present study was conducted to explore the difference among post-graduate students’ attitude towards 

the use of Facebook in terms of their gender, locality and disciplines. The investigators adopted a Test of Attitude towards 

the Facebook Use for required data. For this purpose, researchers use t-test and ANOVA.  The study explored that there is 

no significant difference between Post Graduate students’ attitude towards the use of Facebook due to their locality of 

residence and disciplines but a significant difference between male and female post graduate students’ attitude towards the 

use of Facebook was found. 
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I. INTRODUCTION 
 

Social Networking Sites has become the integral part of today’s civilization. SNS users can express their thoughts, interact 

and communicate with others through social media. Facebook is the most popular social networking site with 2+ billion 

(Wikipedia, the free encyclopedia) active users on December 2017. It launched in 4th February of 2004 by Mark Zuckerberg 

along with his Harvard’s friends. But now it is the leading social media than any other social networking sites. Facebook 

users can create their own profile and also can add friends, share photos, videos, post their own opinion, and follow the may 

Facebook pages etc. If Facebook users wants to connect anytime with the world, they need to only logging into the Facebook. 

It offers us to make the online identity. Effect of Facebook in human life is unquestionable, but it has some bad or good 

impact in our life. Zaremohzzabieh, et al. (2014) conducted a study among university students and founded that the 

Facebook users considered their Facebook dependency, are known as salience, tolerance, and conflict. The researchers 

concluded that like most activities, moderation and controlled use are key and the best approach to preparing students for 

life in a knowledge-based society is to help them exercise self-control and achieve a level of balance when using Facebook. 

Chiu, Cheung, and Lee (2008) explored that intentional social action is the driven factor for people to use online social 

networks (e. g., Facebook) and also examined the relative impact of social influence and social presence on We-Intention to 

use online social networks. An empirical study of Facebook users found that We-Intention to use online social networks is 

strongly determined by social presence. Today’s most of the young students tends to use the Facebook only for 

entertainment not for learning tools. But as a citizen of 21st century, our responsibility is that to realize the Facebook is not 

only the medium of entertainment, it is the vital media for gaining new knowledge. So, every Facebook users will be aware 

for the use of Facebook and thus we get benefited from Facebook. 

 

II. ATTITUDE TOWARDS THE USE OF FACEBOOK 
 

Attitude is not an inherent tendency in human life. It is an acquired tendency. Attitude is that acquired psycho-physical 

conduct that determine our positive or negative responses towards the stimulus. Joseph (2002) defined attitudes as 

emotionalized sets or predisposition that influence human behaviour with reference to all situations or objects to which they 

are related. 
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 It is a predisposition towards a particular cognitive, emotional or behavioural reaction to an object, individual, group, 

situation or action is called attitude. Allport (1966) states that attitude is a mental and neural state of readiness, organized 

through experience, exerting a directive influence upon the individual’s response to all objects and situations with which it 

is related. Hence, attitude towards the use of Facebook is also an acquired predisposition that determine individuals’ likeness 

or dislikeness of using Facebook. Facebook users can use their Facebook profile for making online identity. In this study, 

the following dimensions for determining the attitude towards the use of Facebook were treated- 

 

A. Purpose of Facebook Usage 
Why do we want to use Facebook? The main purpose of Facebook use is to raise the sense of belongingness among the 

people in the virtual world. 

 

B. Privacy on Facebook Use 
Facebook privacy is that where users can Share photos, videos etc. with Whom, the users can allow. 

 

C. Compulsivity for Facebook Use 
Compulsive use, also known as deficient self-regulation (LaRose, Lin & Eastin, 2003) reflects lack of controllability (Bargh 

& Chartrand, 1999). Indicators of compulsive use include unsuccessful attempts to cut down on time, the perception that 

use is out of control (Caplan, 2010), or attempts to hide use from others. Compulsive use is related to the amount of usage 

(LaRose et al., 2003); however, the amount of use is not necessarily an indicator of problematic use as some (Caplan, 2005) 

have argued. Caplan (2005, 2010) found that compulsive Internet use was associated with negative life consequences such 

as missing school or work, getting a lower grade, or missing out on social events and LaRose (2010) extended that finding 

to SNS compulsive use. Heavy SNS use, even when defined according to some arbitrary number of hours, should not in 

itself be the cause of problems. That is perhaps even so when the usage has become so habitual that it is no longer subject 

to effective self-observation. That being the case, it is possible that overall levels of Facebook use and habitual use mask the 

problems of a subset of users for whom SNS usage is compulsive (LaRose, 2010). 

 

D. Self-Presentation through Facebook 
Self-presentation is defined as the behaviour used to present information about the self to a real or imagined audience 

(Michikyan, Dennis, & Subrahmanyam, 2014). Therefore, attitude towards use of Facebook refers to the positive and 

negative feelings and shapes of behaviours towards using Facebook. The investigators took this study to find out that why 

and how the young generation uses Facebook. 

 

Zaremohzzabieh, et al. (2014) conducted a study among university students and founded that the Facebook users 

considered their Facebook dependency, are known as salience, tolerance, and conflict. In regards to the influence of 

Facebook on social support and university belonging, significant relationships were found by Ruud (2013). Jha, Shah, Basnet, 

and Adhikari (2016) revealed that the widespread use of Facebook among the health science students, was found to have 

both positive and negative effects on their academics, social life, and health. Farrugia (2013) found a correlation between 

Facebook usage and relationship satisfaction. Similarly, Appel, Gerlach, and Crusius (2016) found that Facebook use indeed 

predicts different measures of social comparison as well as envy. Capua (2012) reported that the use of Facebook is 

influenced by peers and experience with the website. Dogruer, Menevis, and Eyyam (2011) presented that the students 

mainly agreed that they use Facebook to come together, to reestablish connection with the people they had forgotten and 

to get in touch with people they knew. From these review, it may be seen that in India, the researches on this topic, specifically 

in the field of education is rare and ignored. Hence, the researchers selected this problem to conduct their study. 
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III. OBJECTIVES OF THE STUDY 
 
The researchers carried out their study to attain the following objectives:  

i) To explore the difference between post graduate students’ attitude towards the use of Facebook due to their gender. 

ii) To investigate the difference between post graduate students’ attitude towards the use of Facebook due to their 

locality of residence. 

iii) To find out the difference between post graduate students’ attitude towards the use of Facebook due to their 

discipline. 

IV. HYPOTHESES OF THE STUDY 
 

The hypotheses of the present study were as follows:  

H0.1 : There is no significant difference between post graduate students’ attitude towards the use of Facebook due to their 

gender. 

H0.2 : There is no significant difference between post graduate students’ attitude towards the use of Facebook due to the 

locality of their residence. 

H0.3 : There is no significant difference between post graduate students’ attitude towards the use of Facebook due to their 

discipline. 

V. METHOD OF THE STUDY 
 

Normative survey method of descriptive research in Education was followed in conducting the present study. 

 

VI. POPULATION AND SAMPLES OF THE STUDY 
 

The Post Graduate students studying at 21 academic departments of the University of Gour Banga were treated as the 

population of the present study. The total sample of the study was consisted of 400 post graduate students from seven 

departments of Arts and Humanities Faculty.  

 

VII. VARIABLES OF THE STUDY 
 

In this study, Attitude towards the Use of Facebook of the Post Graduate students was considered as the research variable 

and the gender and locality of the students were considered as the demographic variable.  

 

VIII. TOOLS USED IN THE STUDY 
 

The Test of Attitude towards Facebook Use developed by Halder, U. K. (2016) was adopted in this research. The scale 

contained thirty-five statements and specific directions for the respondents.  

 

IX. ANALYSIS AND INTERPRETATION 
 

The researchers analysed the data collected from sample groups. Here researchers used descriptive and inferential statistics 

to analysed the data as follows: 

H0.1: There is no significant difference between post graduate students’ attitude towards the use of Facebook due to their 

gender. 
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TABLE 1 

SHOWING THE RESULTS OF T TEST FOR POST-GRADUATE STUDENTS’ ATTITUDE TOWARDS THE USE OF FACEBOOK DUE 

TO THEIR GENDER. 

Independent Samples Test 

  

t-test for Equality of Means 

N Mean SD 

Mean 

Diff. SED t df 

Sig. (2-

tailed) 

Purpose of 

Facebook Use 

Male 216 53.11 6.60 

2.623 .638 4.114 398 .000 
Female 184 50.48 6.06 

Self-presentation 

through Facebook 

Male 216 31.25 5.80 

1.957 .575 3.402 398 .001 

Female 184 29.29 5.65 

Compulsivity for 

Facebook Use 

Male 216 13.46 2.32 

.208 .239 .868 398 .386 
Female 184 13.26 2.45 

Privacy on 

Facebook 

Male 216 11.64 3.23 

1.105 .320 3.458 398 .001 
Female 184 10.54 3.14 

Attitude towards 

Use of Facebook 

Male 216 109.46 9.79 

5.892 .927 6.356 398 .000 Female 184 103.57 8.55 

 

From the Table 1, it was found that there is a significant difference between the male and female post graduate students 

in their attitude towards the use of Facebook (t = 6.356, p < 0.001). It was also found that there is a statistically significant 

difference between the male and female of post graduate students in terms of their purpose of Facebook use (t = 4.114, p 

< 0.001) self-presentation through Facebook (t = 3.402, p = 0.001); and privacy on Facebook (t = .3.458, p = 0.001). It was 

only found that there is no statistically significant difference between male and female post graduate students in their 

compulsivity for Facebook use (t = .868, p > 0.05). Hence, it is evident that the null hypothesis (H0.1) is rejected and it may 

be interpreted that there is a statistically significant difference between the male and female of post graduate students’ in 

their attitude towards the use of Facebook. 

H0.2: There is no significant difference between post graduate students’ attitude towards the use of Facebook due to the 

locality of their residence. 
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TABLE 2 

SHOWING THE RESULTS OF T TEST FOR POST-GRADUATE STUDENTS’ ATTITUDE TOWARDS THE USE OF FACEBOOK DUE 

TO THEIR LOCALITY. 

Independent Samples Test 

Locality 

 t-test for Equality of Means 

N Mean SD 
Mean 

Diff. 
SED t df 

Sig. 

(2-

tailed) 

Purpose of 

Facebook Use 

Urban 166 51.60 6.623 
-.509 .658 -.773 398 .440 

Rural 234 52.11 6.384 

Self-

presentation 

through 

Facebook 

Urban 166 30.51 5.952 

.267 .590 .452 398 .651 
Rural 234 30.24 5.714 

Compulsivity 

for Facebook 

Use 

Urban 166 13.63 2.436 

.443 .241 1.837 398 .067 Rural 234 13.18 2.330 

Privacy on 

Facebook 

Urban 166 11.18 3.360 
.078 .328 .238 398 .812 

Rural 234 11.10 3.142 

Attitude 

towards Use 

of Facebook 

Urban 166 106.92 10.161 

.279 .984 .283 398 .777 Rural 234 106.64 9.354 

 

From the Table 2, it was found that there is no significant difference between the urban and rural of post graduate students’ 

in terms of attitude towards use of Facebook (t = .283, p > 0.05). It was also found that there is no significant difference 

between the urban and rural of post graduate students’ in terms of their purpose of Facebook use (t = .773, p > 0.05) self-

presentation through Facebook (t = .452, p > 0.05); compulsivity for Facebook use (t = 1.837, p > 0.05) and privacy on 

Facebook (t = .238, p > 0.05). Hence, it is evident that the null hypothesis (H0.2) is accepted and it may be interpreted that 

there is no significant difference between the urban and rural of post graduate students’ in their attitude towards the use of 

Facebook. 

H0.3: There is no significant difference between post graduate students’ attitude towards the use of Facebook due to their 

discipline. 
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TABLE 3 

SHOWING THE DESCRIPTIVE STATISTICS OF ATTITUDE TOWARDS THE USE OF FACEBOOK OF POST-GRADUATE 

STUDENTS OF SELECTED DEPARTMENTS. 

Descriptives 

 N Mean SD

Purpose of 

Facebook Use 

Bengali 60 50.93 7.183

English 60 50.80 5.862

Sanskrit 60 53.43 6.713

Arabic 40 51.58 6.801

Political Science 60 53.23 6.677

Philosophy 60 51.82 6.190

History 60 51.40 5.732

Total 400 51.90 6.481

Self-

presentation 

through 

Facebook 

Bengali 60 30.20 6.216

English 60 31.57 5.961

Sanskrit 60 29.27 5.511

Arabic 40 30.78 5.886

Political Science 60 30.28 5.645

Philosophy 60 30.92 5.036

History 60 29.58 6.301

Total 400 30.35 5.808

Compulsivity for 

Facebook Use 

Bengali 60 13.37 2.194

English 60 13.47 2.801

Sanskrit 60 13.32 2.369

Arabic 40 13.05 1.825

Political Science 60 13.60 2.650

Philosophy 60 13.58 1.985

History 60 13.08 2.580

Total 400 13.37 2.382

Privacy on 

Facebook 

Bengali 60 11.15 3.429

English 60 10.48 3.239

Sanskrit 60 11.30 3.021

Arabic 40 11.35 3.093

Political Science 60 11.72 3.484

Philosophy 60 10.77 2.831

History 60 11.25 3.423

Total 400 11.14 3.230

Attitude towards 

Use of 

Facebook 

Bengali 60 105.65 10.46

English 60 106.32 10.29

Sanskrit 60 107.32 8.80

Arabic 40 106.75 10.84

Political Science 60 108.83 9.25

Philosophy 60 107.08 9.43

History 60 105.32 9.01

Total 400 106.75 9.69
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TABLE 4 

SHOWING THE RESULTS OF ANOVA FOR POST-GRADUATE STUDENTS’ ATTITUDE TOWARDS THE USE OF FACEBOOK 

DUE TO THEIR DISCIPLINES. 

ANOVA 

 
Sum of 

Squares df

Mean 

Square F Sig.

Purpose of 

Facebook Use 

Between Groups 396.042 6 66.007 1.585 .150

Within Groups 16363.958 393 41.639  

Total 16760.000 399  

Self-

presentation 

through 

Facebook 

Between Groups 222.608 6 37.101 1.101 .361

Within Groups 13238.392 393 33.685  

Total 13461.000 399
 

Compulsivity for 

Facebook Use 

Between Groups 15.661 6 2.610 .456 .840

Within Groups 2247.317 393 5.718  

Total 2262.978 399  

Privacy on 

Facebook 

Between Groups 58.210 6 9.702 .929 .474

Within Groups 4104.500 393 10.444  

Total 4162.710 399  

Attitude towards 

Use of 

Facebook 

Between Groups 493.481 6 82.247 .875 .513

Within Groups 36939.017 393 93.992  

Total 37432.498 399  

 

From the Table 4 it was found that there is no significant difference between the disciplines of post graduate students’ in 

terms of attitude towards use of Facebook (F = .875, p > 0.05). It was also found that there is no significant difference 

between the disciplines of post graduate students’ in terms of their purpose of Facebook use (F = 1.585, p > 0.05) self-

presentation through Facebook (F = 1.101, p > 0.05); compulsivity for Facebook use (F = .456, p > 0.05) and privacy on 

Facebook (F = .929, p > 0.05). Hence, it is evident that the null hypothesis (H0.3) is accepted and it may be interpreted that 

there is no significant difference between the disciplines of post graduate students’ in terms of their attitude towards use of 

Facebook.  

 

X. DISCUSSION 
 

The study explored that there is a statistically significant difference between male and female post graduate students’ 

attitude towards the use of Facebook but there is no significant difference between among the post graduate students’ 

attitude towards the use of Facebook due to their locality of residence and their academic disciplines. 
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