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Abstract: As of present scenario the institutions of microfinance and women entrepreneurship plays an important 

role in the directed change of an economy. The microfinance donors want to ensure a social return on their investment. 

Micro level credit uplifts and creates entrepreneurial process in rural areas and creates rural woman entrepreneur. In this 

study essentially attempts to analyse the impact of microfinance services in empowering the rural women. This study is 

meant to obtain insights regarding factors empowering rural women through microfinance services and which factors 

influences most and to what extent. The objective of the study is to analyse the impact of microfinance services on rural 

women entrepreneurship and insight into the ordain of training on empowerment of women entrepreneurs. To 

understand the concept of rural women entrepreneur and entrepreneurship and to focus on the critical issues of women 

entrepreneurs of rural India. Micro level finance creates a road map and opportunities for the rural woman to take a 

position of entrepreneur and move up the ladder by their innovations by use of funds flowed by the microfinance 

institutions. As of today the central government is providing number of facilities to rural sector by creating digital India 

app and leading to cashless economy. Proper training must be given to rural woman in related to microfinance and its 

availability and the usage of credit facilities at the financial institutions, Banks and the general public. The findings of the 

study are likely to be important to microfinance institutions, govt. and NGOs in designing policy to empower rural women 

socially and economically. This study makes the valuable contribution by providing a base to the microfinance institutions 

for strengthening and expanding their support to rural poor women to build the concept of entrepreneurship in the minds 

of the rural women.  
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INTRODUCTION 
 

Women play a crucial role in the economic development of their families and communities but certain obstacles such as 

poverty, unemployment, low household income and societal discriminations mostly in developing countries have hindered 

their effective performance of that role. Therefore, most of them embark on entrepreneurial activities to support their 

families. Studies have shown that women entrepreneurship could be an effective strategy for poverty reduction in a 

country; since women are the worst hit in such situation. Empowerment of women is crucial for the emancipation of 

poverty and meaningful participation of entrepreneurship development. Women continue to remain under represented 

and their success often remains invisible and unacknowledged. So, Microfinance bank as a vehicle for socio-economic 

development for women, the study extrapolates the effect of microfinance on increasing the women entrepreneurs. 

Microfinance policy and frame work helps on meeting the new capital requirement to microfinance banks (MFBs). 

Microfinance banks were established to promote self-reliance, self-esteem and make financial services accessible to large 

segment of the potentially productive Indian population which otherwise would have little or no access to financial 

services. Recently, there are many microfinance banks operating within the state and local government. These operating 

units aim at enhancing micro small and medium entrepreneurs, eliminating gender disparity and improving women’s access 

to financial services.  
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It is assumed that increasing women’s access to micro finance will enable women to make a greater contribution to 

household income and this, together with other interventions to increase household wellbeing, translate into improved 

wellbeing for women and ability to bring about wider changes in gender inequality (Biswas, 2008). Access to finance 

enables poor women to become economic agents of change by increasing their income and productivity, access to markets 

and information and decision-making power. However, it has been noted that women entrepreneurs, especially in 

developing countries, do not have easy access to microfinance support for their entrepreneurial activity and as such have 

low business performance than their men counterparts. Indian government has, in the past initiated a series of micro/rural 

credit programmes and policies that targeted at the poor and rural women. Among these programmes was the rural 

banking programme, support to training & employment programme for women (step), National Mission for 

Empowerment of Women, Rashtriya Mahila Kosh,  Similar programmes of other Ministries and organizations would need 

to be converged to help the identified SHGs in a coordinated fashion. The Mission would see that access to credit by 

women SHGs under schemes of NABARD.  Micro finance institutions target women with the explicit goal of 

empowering them. Empowerment of women as defined by (Kabeer, 1999) is the process by which those who have been 

denied the ability to make strategic life choices acquire such ability. In actual effect these micro finance intervene and 

provide resources which include access to and future claims to both material and social resources. They also provide 

agency such as the process of decision making, negotiations, deception and manipulation; and achievement that are 

outcomes of well-being. It is expected that increased women access to micro finance would increase their income which 

would in turn translate to improved well being and a wider change as well as enhance gender equality (Basu, 2006). 

Management skills and lack of occupational experience in related businesses for many women entrepreneurs has been 

indicated as a constraint to growth. Kibas (2006) identified lack of opportunities for management training, financial 

management, marketing and people management, to be limitations faced by most women entrepreneurs. This study sought 

to establish the effect of interventions provided by micro finance institutions on empowerment of women entrepreneurs 

in rural region Constituency by examining changes in financial growth, social status of the women and empowerment 

effects such as increase in profit, income, increased asset ownership, employment opportunities, food security, savings, 

housing ownership, fund availability and consumption.  

 

DEFINITION OF TERMS 
 

•Microfinance : Microfinance is an economic development tool whose objective is to assist the poor to work their way 

out of poverty. It covers a range of services which include, in addition to the provision of credit, many other services such 

as savings, insurance, money transfers, counselling, etc. 

•Micro- credit: Disbursement of small or soft loans meant for rural development. 

•Informal financial institutions: They are traditional microfinance institutions that provide access to credits for rural and 

urban low-income earners. Example, rotating savings and credit association, self help groups, co-operative societies. 

•Microfinance policy: is a regulatory guidelines on micro credits that help to promote monetary stability and sound 

financial system. 

 

REVIEW OF LITERATURE 
 

Women Empowerment through Microfinance Services:  

A few authors conducted their research activities on the “impact of micro- credit and micro finance programme on the 

lives of women” and revealed that microcredit is a significant factor contributing to empower women in one way or other 

(Hashemi, Schuler and Riley, 1996; Hunt. J & Kasyanathan N., 2002; Agha et. al., 2004; Anna K. P. Saraswathy & Panicker 

K. S. M., 2008; Aruna & Jyothimays, 2011). Micro finance appears to offer a "win-win" solution, where both financial 

institutions & poor clients, especially rural women in developing countries, will benefit (Mayoux, 2001; Murdoch, 1999).  
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Friedmann's (1992) model of empowerment involves local self-reliance, direct participatory democracy and experiential 

social learning. Page and Czuba (1999) define empowerment as a multi-dimensional social process that helps people gain 

control over their own lives, a process that fosters power in people for use in their own lives, their communities and in 

their society, by acting on issues they define as important. According to the UN 1994 International Conference on 

Population and Development, women empowerment has five components that include women’s sense of self worth their 

right to have and to determine choices; their right to have success and opportunities and resources; their right to have the 

power and to control their own lives, both within and outside the home; and their ability to influence the direction of 

social change to create a more just social and economic order, nationally and internationally. 

 

Gurumoorthy (2000) explained the Self Help Group (SHG) as a viable alternative to achieve the objectives of rural 

development and to get community participation in all rural development programmes. It was an organized set up to 

provide micro-credit to the rural women on the strength of the group savings without insisting on any collateral security 

for the purpose of encouraging them to enter into entrepreneurial activities and for making them enterprising women. 

 

Rutherford (2000) and Armendáriz & Morduch (2005) explained the difference between microfinance and micro-

credit. Micro-credit referred specifically to small loans given to the poor people but microfinance was a broader term  

embraced efforts to collect savings from low-income households, provide consumption loans and insurance along with 

micro-credit. It also helped in distributing and marketing clients’ output. Microfinance embraced a range of financial 

services that seek to meet the needs of poor people, both protecting them from fluctuating incomes and other shocks and 

helping to promote their incomes and livelihood. 

 

Basu and Srivastava (2005) in their Rural Finance Access Survey-2003 conducted jointly by World Bank and National 

Council of Applied Economic Research, India, highlighted the inadequacies in rural access to formal finance and the 

exploitative terms of informal finance, which provided a strong need for innovative microfinance approaches.  

 

R. Radharukkumani (2012) expresses women need empowerment in all the level and also she pointed out women 

entrepreneurs have become a string driving force in corporate world. Not only are they able to equalize their duties of 

both otherhood and entrepreneurship but they also work in companies of almost half of all business owned today. Many 

women entrepreneurs have an average age of 40-60 years old because they have had previous careers in other areas. Their 

primary goal is not monetary reward but rather personal satisfaction and community involvement. 

 

IMPACT OF MICROFINANCE ON WOMEN ENTREPRENEURIAL DEVELOPMENT 

Micro finance concept is created through Bangladesh gramin bank model it was implemented by Nobel laureate Mr. 

Mohamed Uniess, micro finance is nothing but small level credit offering for poor and underprivileged persons. To 

modernization world must micro-finance used for women and especially for rural women so they form self help group in 

living area and receive small level credit from NGO bank then creates knowing small level or little level business in living 

areas. This process creates up lift of socio-economic development of rural women.Microfinance institutions play 

significant role in enhancing socio economic development of women because, viable approach to sustainable growth and 

development lies in the financial and economic advancement of women. Recent development in and other developing 

countries reinforce the contention that microfinance or micro credit structures are essential for development of rural areas 

in consideration of the fact that development concentrated in the urban centres in The country. Provision of microfinance 

made positive impact on the individual household’s budget and has changed the quality of life of millions of people in 

developing countries especially women. Microfinance institutions have rapidly evolved in the last decade and have been 

able to enhance socio economic activities of rural people and women through the following ways: 

1. Easy access to banking services: establishment of microfinance institution in both rural and urban areas, give easy 

access to banking services than when located in far distant places. Microfinance makes credit directly available to the very 

poor and thereby promotes their self-sufficiency. The institutions have reached out to many disadvantaged micro 

entrepreneurs and have them to build operational and financial self-sufficiency. The idea behind microfinance was to bring 

at door step, banking services to rural and low income segment of the society who cannot meet the requirement of 

orthodox commercial banks. 
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2. Encourage self reliance: CBN (2005) reported that “the latent capacity of women for entrepreneurship would be 

significantly enhanced through the provision of microfinance services to enable them engage in economic activities and to 

be more self reliance. In addition rural dwellers comprising women, needs technical and financial assistance; need more 

funds and obviously financial and economic advice. According to ledger wood (1997) microfinance clients are typically self 

employed, low income entrepreneur in both urban and rural areas. Clients are often traders, street vendors, small farmers, 

service providers, artisans and small producers such as black smiths and seamstresses.  

3. Financing entrepreneurial activities: Microfinance helps existing business of their client to grow or diversify and thus 

encourage self sufficiency and to live above poverty level. Microfinance contributes to entrepreneurial development with 

the help of external funding from bilateral and multilateral organizations to. It is expected that with the current reforms 

put in place by the federal government through its regulatory authorities, microfinance institutions will be able to compete 

favourably in the global market and gainfully increase entrepreneurship development among women in. 

 

OBJECTIVES OF THE STUDY 

 To analyse the impact of microfinance services on rural women entrepreneurship. 

 To understand the concept of rural women entrepreneur and entrepreneurship 

 To focus on the critical issues of women entrepreneurs of rural India. 

 To determine the effect of micro credit on empowerment of women entrepreneurs. 

 

SCOPE OF THE PRESENT STUDY 

      The present study will be useful in the sense that it helps in understanding the performance of the rural woman 

entrepreneurship in economic development and role of micro finance in creation of entrepreneurship. The study is not 

limited only towards entrepreneurship but also tells how microfinance assist rural women to be self-employed with the 

provided funds.  

  

METHODOLOGY OF THE STUDY 
 

This study is based on primary as well as secondary data. Interview schedule is used to collect primary data from the 

respondents and secondary data is gathered from leading journals, newspapers, related government office documents, 

standard books, published articles and various websites.  

 

The questionnaire is titled ‘Impact of microfinance on women Entrepreneurship with reference to rural region.’ A 

questionnaire consisting closed ended question was designed for simplicity and accuracy to elicit information from the 

sample population. The first section of the questionnaire deals with the personal data of the respondents while second 

section deals with the questions about the subject matter of the research. 

 

Structural interview was conducted for simplicity and to obtain appropriate data from a sample of women associations 

who cannot answer questionnaire. An interview was conducted to determine the relationship between women 

entrepreneurial development [the dependent variable] and microfinance bank [the independent variable] and also to 

compliment questionnaire in covering areas of the research. 

 

SAMPLING DESIGN FOR THE STUDY 

This study aims to examine the rural women entrepreneurial process and uses of micro finance in entrepreneurial activity 

in the study area. The population selected for this research was drawn from 3 different women entrepreneurs residing 

Chickballpur district i.e. are selected for collecting the data from 50 respondents of rural women entrepreneurs in the 

SHGs. 
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DATA ANALYSIS AND INTERPRETATION 

Table 1 to 14 of this context, portrayed primary data collected through the use of questionnaire to the respondents. The 

data was presented in a tabular form and simple percentages were employed to analyse each question from the table. A 

total of fifty (50) copies of the questionnaire were administered to various respondents. A return rate of 100% was 

however obtained. The responses recorded are presented below: 

 

Q1.How long you are an entrepreneur. 

Table no 01: Table showing the age of entrepreneurs 

Sl. No Particulars No of respondents Percentage 

1 Less than 1 yr 22 44 

2 1 to 4 yrs 18 36 

3 More than 4 yrs 10 20 

Total 50 100 

    

Table1 above depicts that, the age of being entrepreneurs, respondents answered in the affirmative way that where 44% 

women are entrepreneurs less than 1yr. The other 36% are been from 4 years as an entrepreneur and know about the 

knowledge of microfinance. 

 
 

Q2. What made you to become entrepreneur? 

Table no 02: Table showing reason to become an entrepreneur. 

Sl. No Particulars No of respondents Percentage 

1 Self interest 18 36 

2 Inspiration from others 08 16 

3 Family burden 15 30 

4 Lead independent life 09 18 

Total 50 100 

    

 Based on the response collected by respondents, the above table describes that 36% 0f women have set up their business 

with their own interest where other 30% are taken entrepreneurship due to family burden and to lead their day to day 

bread and meal.16% respondents have taken entrepreneurship by inspiration from others. 
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  Q3. What are the sources of income other than business? 

Table no 03: Table showing sources of income other than business. 

Sl. No Particulars No of respondents Percentage 

1 Family source 12 24 

2 Agriculture income 22 44 

3 Dairy farming 16 32 

Total 50 100 

 

 The women are not depending only on the amount of their business; they are supported with other sources where out of 

50 respondents 22 are having agriculture income. 32% of women entrepreneurs are having income from dairy farming. 

This shows that women taking action of entrepreneurship cannot depend on only one source of income and even they are 

into other means of earning income. 

 

 
 

Q4. What is the source of capital used to set up an business? 

Table no 04: table showing source of capital used by an entrepreneur to set up her business. 

Sl. No Particulars No of respondents Percentage 

1 Self finance 8 16 

2 Loan 11 22 

3 Borrowed from friends 10 20 

4 Microfinance  21 42 

Total 50 100 
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There are different ways to raise the funds for the entrepreneurship activity, in that most of the women move for 

microfinance as the feature having easy available of funds. Here in the above table it depicts that 42% of women depend 

on microfinance for the entrepreneurship. Other 22% and 20% depend on loan and borrowed money from friends or 

relatives.  

 
 

Q5.What percentage of investment borrowed from microfinance? 

Table no 05: table showing percentage of investment borrowed from microfinance. 

Sl. No Particulars No of respondents Percentage 

1 Less than 25% 10 20 

2 25%-50%  10 20 

3 50%-75% 8 16 

4 75%-100%  22 44 

Total 50 100 

 

The table shows 22 out of 50 respondents come in the bracket of 75%-100% investment funds are borrowed from 

Microfinance bank. Other women come in the percentage that is of 0-50% where they will have even other source to raise 

the capital. 

 
Q6. Are you of the existing customer of Microfinance bank? 

Table no 06: question showing a rate of existing customer of a microfinance bank. 

Sl. No Particulars No of respondents Percentage 

1 Yes  30 60 

2 No  20 40 

Total 50 100 
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By the table values we can analyse that 30 respondents are already an existing customer of a microfinance bank and taking 

the assistance for their business activity. Other 20 respondents are not existing customer and once they got with an idea of 

set up of business they have moved into Microfinance Bank. 

 
 

Q7.Do you belong to any association? 

Table no 07: table showing responses of whether respondents belongs to any microfinance association. 

Sl. No Particulars No of respondents Percentage 

1 Yes  45 90 

2 No  05 10 

Total 50 100 

The data presented in the table reveals that 90% of the respondents are members from different women associations 

within their rural region. This is in accordance with the expectation of the researcher as all the respondents should be a 

member of any of the associations. 

 
 

Q8.Does your association patronize the services of Microfinance Bank? 

Table no 08: Responses about Patronizing Services of Microfinance Bank 

Sl. No Particulars No of respondents Percentage 

1 Yes  33 66 

2 No  17 34 

Total 50 100 

Based on responses arrived we can analyse 66% of the respondents have an account with microfinance bank and also 

patronizes some of its services, 34% constituted those that are not  

Patronizing MFBs services. Few of women entrepreneurs are taking the benefit of services of microfinance bank.  
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Q9.How many times annually, have you been able to get loan from MFB. 

Table no 09: Table shows the number of times the women entrepreneurs are able to get loan from Microfinance 

Bank. 

Sl. No Particulars No of respondents Percentage 

1 No responses 00 00 

2 Once 38 76 

3 Twice or  more 12 24 

Total 50 100 

It can be analysed from the table that 12 of the 50 respondents (representing 24%) admitted that they collect loan at least 

two times or more in a year and 76% collect loan only once in a year from MFB.  

 
Q10.In your own opinion are these credits facilities sufficient? 

Table no 10: table showing respondent’s opinion on whether loan facilities are sufficient. 

Sl. No Particulars No of respondents Percentage 

1 Yes  22 44 

2 No  28 56 

Total 50 100 

Table shows 44% of the respondents are with the opinion that the credits facilities are available for them is able to manage 

their business activities whereas 56% of the respondents disagree, by saying that credits facilities are not available. 
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Q11.Is there any improvement in your business with loan collected from Microfinance Banks? 

Table no 11: showing the business improvement by the loan granted by MFB. 

Sl. No Particulars No of respondents Percentage 

1 Yes  29 58 

2 No  21 42 

Total 50 100 

From the table it reveals 58% of the respondents agreed that loans from MFB improved their entrepreneurial activities 

remarkably. 42% have negative response. Majority of these respondents also testify that micro-credit (loan) from MFB 

facilitates their business activities and contributes to their increased standard of living through business expansion by 

diversifying into other businesses. 

 
  Q12.How does the microfinance Bank affects your socio-economic status? 

Table no 12: Respondent views on how MFBs impact on their socio-economic life. 

Sl. No Particulars No of respondents Percentage 

1 Positively  30 60 

2 Negatively  12 24 

3 No responses 08 16 

Total 50 100 

Table reveals that 60% of the total respondents strongly agreed that micro-credit disbursement of MFB uplift their living 

standard to an optimum level but on the contrary 24% disagreed that there was no significant improvement in their socio-

economic status. Eight respondents representing 16% of the total remain neutral without responding to the question. 
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Q13.Do you believe that microfinance Bank policies are appropriate for financial sustainability among women? 

Table no 13: Respondents opinion about how appropriate MFB policies are on women entrepreneurial 

empowerment. 

Sl. No Particulars No of respondents Percentage 

1 Yes  35 70 

2 No  15 30 

Total 50 100 

 

Table reveals that 70% considered MFB policies appropriate for small and medium women entrepreneurs. While 30% of 

the respondent believes that the policies are not meant for improving women’s access to financial services. 

 
  

Q14.What challenges are you facing in your entrepreneurial activities? 

 Table no 14: Table showing Respondents view on the challenges faced in entrepreneurial activities. 

Sl. No Particulars No of respondents Percentage 

1 Inadequate capital 19 38 

2 Bad debt 14 28 

3 Social economic factors  12 24 

4 No response 05 10 

Total 50 100 

Table shows that 38% of the respondents are with opinion that inadequate capital is the major challenges they are facing in 

business. 28% believes that excessive bad debt is a serious obstacle affecting entrepreneurial development. While 24% 

expressed that social and economic factors are among problems affecting entrepreneurs. Five respondents representing 

10% remain neutral without responding.  
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FINDINGS 
 

 The women entrepreneurs that is 36% are in business from past 4years and majority women entrepreneurs are of less than 

1years of age. This shows most of the women entrepreneurs are new to entrepreneurial activity. 

 It is found that women entrepreneurs have come with their own interest in setting up of business and few are due to their 

family problems. 

 By the study it shows most of the women entrepreneurs not only depend on business income and they also earn income 

from other sources like agriculture, dairy farming. 

 It is found that most of the women entrepreneurs use micro-credit process especially rural women. 

 The study depicted that most of the women are joined associations to get MFB in study area. 

 Micro level credit available through various persons and organization but most of the members prefers banking sectors for 

micro credit facilities. 

 Micro level finance improves rural woman as an entrepreneurs. 

 Majority of these respondents also testify that micro-credit (loan) from MFB facilitates their business activities. 

 Study reveals that majority considered MFB policies appropriate for small and medium women entrepreneurs 

 By use of MFB 60% of women tells it improves their standard of living as well as improvement in their business. 

 

SUGGESTION 
 

 Need for changes in the policies of microfinance services to attract more rural women for entrepreneurship. 

 Necessary care for rural woman entrepreneur must be provided by state and central government. 

 Need for much more level of subsidy and interest free loan for rural women entrepreneur by MFB. 

 Conduct more awareness program about entrepreneurship in rural areas. 

 Support must be given by both government and banking agencies for the development of women entrepreneurs. 

 Proper training must be given to rural woman in related to microfinance and its availability and the usage of credit facilities 

at the financial institutions, Banks and the general public. 

 

CONCLUSION 
 

In the world Microfinance and entrepreneurial activities can be a great solution for poverty alleviation. Micro level credit 

uplifts and creates entrepreneurial process in rural areas and creates rural woman entrepreneur. Rural woman gets social 

and economic conditions increased through micro credit activities. State and central government agencies and boards to be 

established for the rural women empowerment. To carry out and promote their entrepreneurial activities needs more 

finance and credit facilities from the government. 
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 Concerned state governments  has to set up the training centers at district level exclusively for the women in creating 

awareness  about rural entrepreneurship and available financial sources for  promoting them. Women empowerment need 

to be initiated by the government so that there will be an growth of rural region with number of entrepreneurial activities. 

Finally conclude saying that number of credit facilities must be made available to women for women entrepreneurship. 
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