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Abstract:: Female entrepreneur is a woman who organises and manages any enterprise. This paper discussed the issues 

related to the women in business in Delhi-NCR. Exploring the types of businesses women engage in, ranging from firms 

that operate from home, part-time business with relatives and full time entrepreneurship, the paper looked at their growth 

trajectories. 

 

Critically engaging with women’s share of business for last three years, the study has underlined, that because of the focuses 

of government sponsored schemes and lack of encouraging ecosystem for women, majority of the surveyed women reflected 

the tendency to stick to their comfort zones like apparel and hospitality sector and were not inclined to start high growth 

enterprise.  Awareness towards the government programs were found to be extremely low among the women entrepreneurs 

which also substantiate why these schemes and programs have repeatedly failed to achieve their intended targets. Prevailing 

stereotypes in women entrepreneurship and typecasting them in specific businesses have created impediments in their 

dynamism. 
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INTRODUCTION 
 
Speaking at Tina Brown’s Women in the world Summit, in April 2016, Pepsi CEO Indra Nooyi expressed- “My colleagues 

still call me Sweetie and honey and I hate that. This image of woman has to change.”  Women- run enterprises are steadily 

growing in number all across the globe. As women have clawed their way into workplaces and worked really hard towards 

degrees and leadership positions, there are many issues still unaddressed.  

 

Entrepreneurship is a ‘global good’ as it is highly correlated with bigger-picture human welfare goals such as increased 

economic growth, reduced income inequality, enhanced environmental quality, and wider political stability and security. 

Because entrepreneurship does not merely transfer existing wealth from one group to another but rather it ‘grows the pie’ 

by increasing total amount of economic activity that produces more jobs and more income for more people, data provides 

evidence that entrepreneurs are a force for peace, equality and expanded human welfare. While females are contributing globally 

to household incomes and national economies, a large sector of women entrepreneurship is untapped. In Feb 2016, in a 

story covered by Live Mint and also NDTV; the journalist revealed the power of 49. The report suggested that around 700 

Billion Rupees would be added in the Indian economy if women entrepreneurship is explored and encouraged. 

 

                                                             
1 PhD scholar, AJK Mass Communication Research Centre, Jamia Millia Islamia and Assistant Professor, 
Vivekananda Institute of Professional Studies, GGSIP University, Delhi 
2 Assistant Professor, Vivekananda Institute of Professional Studies, New Delhi 

IAETSD JOURNAL FOR ADVANCED RESEARCH IN APPLIED SCIENCES

VOLUME 5, ISSUE 3, MAR/2018

ISSN NO: 2394-8442

http://iaetsdjaras.org/448



 
 

 

 

 

 If that happens for true, no economy can come near India. It is thus important to explore and understand women 

entrepreneurship which is an area neglected in the society. The objectives of this research paper include-  

 

 To identify the gender specific constraints in entrepreneurship 

 To study the growth trajectories of the women in business in Delhi 

 To see if the govt schemes and programs encourage the spirit of entrepreneurship among women. 

 
Rationale/ significance 
While in the traditional society, women were confined to the home, playing household chores, in the modern society, they 

are coming out to participate in different activities and are contributing to the national economy.  Female entrepreneurship 

represents a vast untapped source of innovation, job creation and economic growth in the developing world. It is therefore 

important to see the scope, rationale and implication for integrating gender in impact evaluations in businesses. Mainstream 

research, policies and programmes tend to be ‘men-streamed’ and very often do not take into account the specific needs of 

women entrepreneurs and would be women entrepreneurs. Women entrepreneurship is both about women’s position in the 

society and role of entrepreneurship in the same society. The data generated will be important to form a reliable and informed 

basis for policy measures and also to assess the economic impact of women entrepreneurship 

 
Methodology and theoretical framework 
This research paper is both exploratory and descriptive. The methodology adopted for this research is both qualitative and 

quantitative. To collect the primary data, employing purposive snowball sampling technique, researchers have conducted an 

empirical survey of around 25 close ended questions with a group of 70 female entrepreneurs in Delhi- NCR. The survey 

was conducted electronically. Apart from this a focus group discussion with four female entrepreneurs – one who operated 

from home, another who has a part time business with relatives, third who is a full time entrepreneur and last who is 

expecting to become an entrepreneur. Focus group discussion was conducted for around 45 minutes, recorded and 

transcribed for analysis. Researchers have also reviewed govt policies and schemes for women to promote business practices 

among them. The secondary data from the scholars’ and authors’ published work have also been accessed and reviewed 

extensively.  

 

The focus of the study is not to simply measure the quantity of female entrepreneurs in Delhi but to analyse the ecosystem 

and identify the strengths and weaknesses in terms of providing favourable conditions that leads to higher potential female 

entrepreneurship development. The basic premise of the study is not to compare the individualistic characters of male and 

female entrepreneurs like attitude and perceptions such as risk aversion, growth ambition or self-efficacy but to concentrate 

on other variables found in the environment and culture of Delhi. They can be family related institutions such as greater 

provision of childcare services, work-family conflict, level of educational training so that women can develop ability to 

identify entrepreneurial opportunities, access to networks, technology, and financial resources. The research has also 

reflected upon aspirations and skill perception of women entrepreneurs and whether they have required knowledge and 

skills to start a business. Accordingly, questionnaire was prepared to get insight on focussed issues. 

 

Another critical issues is defining female entrepreneurship. Many studies take a broad approach which includes all female 

entrepreneurs, ranging from informal petty traders and shop owners to high-tech start-ups. Although all forms of female 

entrepreneurship are important, more sophisticated ventures require additional resources, skills, and aspirations. For purpose 

of this study, broad approach regarding female entrepreneurs has been taken into consideration. Basing their research work 

on Bandura’s Social Cognitive Theory, the researchers specify that the interests, academic and career choice options and 

performance and persistence in education and occupation options that are influenced by person’s self efficacy and outcome 

expectations. This perceived self efficacy is proposed as the central concept in entrepreneurship. According to Albert 

Bandura, self-efficacy includes 'organize and execute,' which specifically focuses on perceived competence in terms of 

including behavioural actions or cognitive skills necessary for performance for a given skill. This self efficacy is quite evident 

in nature and type of entrepreneurship activities women engage in, something that our research results also highlight.  
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Data interpretation and analysis 
The present research data has been compared with the 2012-13 data of Ministry of Micro, Small and Medium Enterprises 

to understand the pattern of women entrepreneurship in Delhi. After interpreting and analysing the primary as well as 

secondary data, some perceptible trends have emerged. While attempting to understand the gender specific constraint in the 

entrepreneurial ecosystem of Delhi, it has been found that- 

 

 Around 80% of the surveyed women owned businesses operate in service sector. One of the reasons for the high proportion 

of women owned enterprises in service sector is because women entrepreneur have lower access to finance from formal 

financing sources when compared to male entrepreneurs. Demand supply gap for women owned enterprises is found to be 

around 85% as compared to around 70% in men. This means that around 85 out of 100 applications of women entrepreneurs 

are rejected. Another reason for this is the need for male family members to support loan application. Our finding indicates 

that family (husband, father, mother) amounts to more than half i.e. 53% of financial support. Only around 5% women 

entrepreneurs could succeed in getting finance from financial institutions. Accesses to bank finance are also hindered due to 

lack of adequate collaterals as banks rely heavily on collateral to give credit, which is a constraint for women-owned services 

enterprises 

 The research data reveals that women entrepreneurship is largely skewed towards smaller size firms, as almost 98% of 

women owned businesses are found to be micro enterprise. Small enterprises constitute around 1.8% and medium 

enterprises are a meagre .01%. (An enterprise with less than 10 lakhs investment in service sector and less than 25 lakhs in 

the manufacturing sector falls under the category of micro enterprise.) 

 As per the 2015 report of The Global Entrepreneurship And Development Institute, India stands at 70 out of 77 countries 

in Female Entrepreneurship Index ( FEI). As compared to FEI , India has a better Global Entrepreneurship Index position 

which is 98 among 132 countries. This indicates that India is better in encouraging entrepreneurship in general than they do 

at creating the right ecosystem for entrepreneurship among women. 

 

Looking at growth trajectory of women entrepreneurship in Delhi, data is anything but encouraging. As per sixth economic 

census of Delhi, released by Delhi government in 2016, women entrepreneurs own meagre 8.05% of total number of private 

establishments in Delhi while female employees constitute only 8.39% of total workforce in non-agricultural sector.  Findings 

of present research study also indicates that-  

 

 Innovativeness among female businesses has come down by 20% among in Delhi, which means that more and more 

entrepreneurs are offering same product. More disturbingly, when research data has been compared with data of 2012, 

percentage of female businesses that are in technology sector has not been increasing but has decreased by 25%. 

 Our survey and focus group discussion has revealed that high growth firms dynamism is decreasing as very few females are 

interested in starting rapidly growing businesses called ‘Gazelles Enterprises’. Although the 'Business Gazelle' variable 

measures expected growth and not actual growth, there is evidence that attitudes towards growth are good indications of 

future entrepreneurial activity. 

 In initial business stages, most women are forced to rely on personal funding, including for meeting working capital 

requirements. A report released by International Finance Corporation in 2014 said there was a finance gap of Rs 6.37 lakh 

crore (Rs 6.37 trillion) when it came to meeting requirements of women entrepreneurs in the MSME (micro, small and 

medium enterprise) sector. Lack of collateral and a misogynist mindset are main stumbling blocks women face in accessing 

loans 

 The country lacks also large-scale women-oriented venture capital funds or institutions, like Wells Fargo in the US which 

provides customized offerings to women entrepreneurs such as collateral-free loans of up to $100,000 (Rs 63 lakh). Golden 

Seeds, a US-based VC Fund, invests exclusively in women-led enterprises 

 

The conditions and characteristics that lead to ‘high potential’ female entrepreneurship occur at multiple levels. Although 

government policies and promotion strategies have been giving new opportunities to women, research data suggests that 

they had failed to create a congenial and incentivising business environment for women entrepreneurs. 
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 85% of the surveyed women have not been fully acquainted with details of government sponsored schemes and programs. 

This data is further buttressed by fact that schemes like Prime Minister Rozgar Yojna and Swarna Jayanti Shaheri rozgar 

Yojna for women enterprises have repeatedly failed to achieve their intended targets and fund dispersal under them were 

found to be 2% and 1% respectively. 

 In 2008, Ministry of Micro, Small and Medium Enterprises (MSME), launched TREAD i.e. Trade Related Entrepreneurship 

Assistance and Development scheme for women entrepreneurs. However, the loan dispersal in the said scheme has been 

less than 30% of its intended target fund. During the year 2015-16 (up to 31st January, 2016) grant of 2.00 crore has been 

released to 12 NGOs for providing self-employment to 3560 women against the loan of 6.78 crore sanctioned by nationalised 

banks. Under Punjab National Bank’s Mahila Samridhi Yojna and Mahila Udhami Yojna, loans are given for setting up 

tailoring shops/boutique, beauty parlour, cyber café etc 

 Bhartiya Mahila Bank, formed with a vision of economic empowerment of women, claims that they have schemes to unleash 

potential of women entrepreneur. They have two schemes BMB Parwaish, which is for loan assistance for child day-care 

centre, and BMB Annapurna, which provides loans for catering services. Both these schemes are gender stereotyped and 

creates impediment in dynamism.  

 The ecosystem created due to government and financial institution’s approaches towards women businesses have somehow 

dampened the spirit of entrepreneurship among females of Delhi, thus, decreasing number of businesses producing new 

technology. The study has also found that women tend to stick to comfort zones like apparel and hospitality. 

 A serious impediment to congenial ecosystem for women entrepreneur is issue of labour force parity. According to  Mckinsey 

Global Institute report, women in India represent only 24% of paid labour force, against global average of 40%. India’s 

women labour force participation rate is 21% in urban areas and 36% in rural areas. For men, it is 76% in urban and 81% in 

rural. Balance representation of men and women in labour force can cultivate a pool of male and female entrepreneurs that 

can transform previously non dynamic sectors. 

 

CONCLUSION 
 
In a diverse cultural setup each and every state in India has a culture of its own. There are institutions, traditions and rituals 

which foster values, modes of making choices and define relationships between men and women and their roles in both 

home and work settings. In urban settings, women’s entrepreneurship development has emerged particularly in the wake of 

increasing globalization, with the support of progressive social, economic and political cross currents, technological 

advancement, and the media. However, the present study finds that an encouraging and level playing business environment 

is lacking for women entrepreneurship in Delhi. The reasons that the research study identify for the poor ecosystem for 

female businesses includes dismal labour force parity and lack of awareness amongst women about the financial assistance 

offered like incentives, loans, and schemes by the institutions in financial sector. The study has demonstrated that although 

government policies and promotion strategies have been giving new opportunities to women, few have come forward. 

Cultural, gender-based, policy and legal framework based factors continue to hinder women’s participation in 

entrepreneurship 
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